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The Mystery of the Metonym – how to write great speeches using the most powerful 

speechwriting tool most of us have never heard of! 

 

Ironically, one of the most powerful rhetorical devices at a speechwriter’s disposal lies 

hidden in plain sight. Beloved of propagandists and politicians, brand consultants and 

advertisers, visual artists and writers, metonymy is as ubiquitous and powerful as its 

better-known sibling, and fellow rhetorical big hitter, metaphor. 

 

Persuasive speakers and speeches use metonymy to great effect –  

here are a few well-known examples: 

 

‘From Stettin in the Baltic to Trieste in the Adriatic, an iron curtain has descended across 

the continent.’ Winston Churchill 

 

‘A man touched down on the moon, a wall came down in Berlin, a world was connected 

by our own science and imagination.’ Barack Obama 

 

‘Washington flourished — but the people did not share in its wealth.’ Donald Trump 

 

In this one-day workshop, you will find out what metonymy is, and how it works. We’ll 

look at it in action across the board – from everyday language, literature and film, to 

political messaging and speeches. On our journey, we’ll discover how metonymy can: 

 

• help you distill, focus and sharpen a message 

• make your speeches more resonant and memorable 

• create a stronger connection with your audience 

 

We will also look at the impact cognitive science and linguistics have had on our 

understanding of metonymy and metaphor.  
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Nowadays, they are no longer regarded as mere literary ornaments, but as fundamental to 

the way we think and make sense of the world. Insights like these have profound 

implications for speechwriters and other communications professionals. 

 

The workshop will be highly interactive, combining theory and practice throughout, with 

plenty of opportunity for discussion. And it will culminate in a collaborative writing 

exercise that will give you the opportunity to put what you’ve learned into practice.  

 

Who should attend?  

 

The workshop is aimed at professional wordsmiths of all kinds – speechwriters, 

communications professionals, presenters, etc. Whatever your level of experience, you’ll 

gain new insights and techniques that will give you a creative edge when it comes to 

using words to make things happen. 

 

Martha Leyton and Martin Shovel run UK communications consultancy, 

CreativityWorks. They write speeches, lectures and presentations for a variety of leaders: 

chief executives, leaders of trade unions and professional organisations. They also run 

workshops for speechwriters and other communications professionals. 

 

Martin is also a prolific cartoonist and commentator on Twitter, and he and Martha have 

created several animated films, including the viral YouTube hit, Busting the Mehrabian 

Myth, which challenges the widespread belief that tone of voice and body language are 

more important in spoken communication than words. 
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Feedback from participants: 

 

“I very much enjoyed the workshop and would certainly recommend it to other 

speechwriters. It made me consider the power of individual words to make or break a 

point, a clever image, or indeed a whole speech. In particular, it gave me a new way to 

think about framing and my approach to achieving effective persuasion.” 

Tom Moylan, European Commission 

 

“A one day workshop that made me want to check all previous speeches I have written. 

Martha and Martin made me realize what I, an academically trained linguist, did know for 

a long time, but never really applied during my first year as a speech writer: the power of 

metonyms in speeches. Immediately after coming home I have looked at some of my own 

writings, and recognized paragraphs, sentences and words that I now see can be turned 

into powerful versions.” 

Michiel Boswinkel, Speech coordinator at De Nederlandsche Bank 

 

“Your seminar was a very good mix of theory and practice. I learned a lot about 

metonyms and how they work, which I can use in my work. I also think that you ran the 

workshop really well and I have absolutely no criticisms. Everything was just very well 

done and if you offer another workshop the next time I am at the conference, I will 

definitely join you again.”   

Mette Pedesen, The Danish Agriculture & Food Council 

 

“Thank you for leading such a helpful and enjoyable session on metonymy on 

Wednesday. For me it was the ideal mix - being instructive, practical and fun. For an 

absolute novice like me, I have plenty of tips and ideas to take away and work on.” 

Ros Bottoni, European Commission 
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“It was great to take part in your workshop. I’ve spent the past week thinking a lot about 

metonyms… It really opened my eyes to the potential of this device.” 

Jessica Cunniffe, Office of David Cameron 

 

‘I thought your workshop was great: I enjoyed the intellectual depth that you included, 

and I appreciated the way you didn’t try and teach us off-the-shelf speechwriting tricks, 

but rather tried to sensitise us to words and meanings, so that we could then use them 

organically. I’d also add that you both gave the impression that you love what you do and 

are still learning – both of which, for me, are key characteristics of someone I want to 

learn from.’ 

Adviser/Senior Speechwriter in Counsel to the Executive Board at European 

Central Bank 
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